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m /AMBIA

ECONOMIC COMPLEXITY INDEX [2008] 2 -0.933 / (105/14)

EXPECTED GDPPC GROWTH ¥ 2 206% / (85/15) *Expected annual average for the 2009-2020 period.
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POPULATION 13 M/ (61/16) GDP>USD 14 B/ (102/13) EXPORTS PER CAPITA > USD 406 / ({01/1t) * Detaare fron 2008 Numbersindicae:

| TOTAL EXPORTS 2 USD 5.1 B/ (93/8) | | GDpre2USD 1140/ (10412) | | EXPORTSASSHARE OF GDP236% (56/12) | ot g Rtk

ELECTRONICS
MACHINERY

METAL PRODUCTS
CONSTR. MATL. & EQPT.
HOME & OFFICE

PULP & PAPER
CHEMICALS & HEALTH
AGROCHEMICALS
OTHER CHEMICALS
INOR. SALTS &ACIDS
PETROCHEMICALS
MILK & CHEESE
ANIMAL FIBERS

MEAT & EGGS

FISH & SEAFOOD
TROPICAL AGRIC.
CEREALS & VEG. OILS
MISC. AGRICULTURE
NOT CLASSIFIED
TEXTILE & FABRICS
GARMENTS

FOOD PROCESSING
BEER/SPIRITS & CIGS.
PRECIOUS STONES

COTTON/RICE/SOY & OTHERS

|968 EXPORT |988 EXPORT
TREEMAP w  TOTAL EXPORTS: 756.81 M / 228.33 B (0.33%) TREEMAP w  TOTALEXPORTS: L13B/2.79 T (0.04%)

6821 (98%) 6821 (88%)

20 08 EXPORT
TREEMAP w TOTALEXPORTS: 5.12B /1556 T (0.03%)

6821 (44%) Unwrought copper & copper alloys 6822 (24%) Worked copper & copper alloys

6999 (6.1%) Other base metal
manufactures N.E.S.

2871 (14%) Copper 0460

06l (2% Raw  (056%)
sugar heet &cane 93

7731 (1.1%) 5222

Electric wire

* Numbers indicate SITC-4 rev 2 codes. Parenthesis indicate percentage of total exports. Treemap Headers show: Total Trade/Total World Trade (share of world trade represented by the country).
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== /IMBABWE

ECONOMIC COMPLEXITY INDEX [2008] 2 -0.327 / (80/6) EXPECTED GDPPc GROWTH *23.79% / (B/1) st s
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POPULATION > 12 M/ (62/17) GDP2USD4.2B/ (124/22)

| TOTAL EXPORTS 2 USD 17 B/ (18/22)

| | GDPro2USD 341/ (125/29)
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EXPORTS PER CAPITA > USD 138/ (119/19)
‘ EXPORTS AS SHARE OF GDP 2 41% (44/9)

Data are from 2008. Numbers indicate: L
) Ranking / Regional Ranking).
Sub-Saharan Africa
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AIRCRAFT
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SHIPS
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PULP & PAPER
CHEMICALS & HEALTH
AGROCHEMICALS
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INOR. SALTS &ACIDS
PETROCHEMICALS

|968 ‘ TREEMAP w  TOTAL EXPORTS: 24.65 M/ 228.33 B (0.01%)

6673 (5.7%)

0111 (13%)

EXPORT

2008

1123 (75%)
(0.97%)

5322 (4.3%) 5621 (1.6%)

6911 (2.6%) 6732 7831 8510

.
131|633l e Ir7a

TREEMAP w TOTALEXPORTS:L.72B/15.56 T (0.01%)
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6716 (23%)

CEREALS & VEG. OILS
MISC. AGRICULTURE
TEXTILE & FABRICS
BEER/SPIRITS & CIGS.
PRECIOUS STONES

COTTON/RICE/SOY & OTHERS

1998 %8 -

(212 (15%)

TOTAL EXPORTS: L13B/2.79T (0.04%)

2631 (6.5%)

0611 (34%) 0711 (2.1%)

1211 (6.2%)

6831 (13%) 2784 (5.6%)  [6B20(312%)

2927 (12%) Flora

2872 (18%) Nickel

1212 (5.5%) Wholly or partly stripped
tobacco

2631 (5.5%) Raw cotton

1222 (1.6%) Cigarretes  JEEANERLD RIS

&vans

8743 (3.3%) Gas,
liquid & electric
control instruments

6513 (3.4%) Cotton yarn

121 1213

0612 (1.7%)

Refined sugar 8422 (2.5%) Men's

0 -
6716 (3%) Ferro-alloys Sl

9(1%) | 2482
(0.98%)
41! .-
]
--.- [ ] ] ||8928(41%)Printed matter

0545 (1.6%) | 0586 0546
Other fresh or (0.78%)
6421

7711 (2.6%) Electrical
transformers

0572

(0.99%)
Fresh or dried
citrusNE.S

0813

5232
(0.71%)

5137 (1.7%) Monocarboxylic
acids & derivatives

5231

8748 (1.5%) Electrical
(0.67%)

measuring & controlling
instruments N.E.S.

3232 (0.99%)

6612 (0.97%)

chilled

6672 (0.9%)
vegetables

Not mounted

diamonds
I

* Numbers indicate SITC-4 rev 2 codes. Parenthesis indicate percentage of total exports. Treemap Headers show: Total Trade/Total World Trade (share of world trade represented by the country).
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DISTANCE is a characteristic of a country-product pair. it measures
how “far” a product is from a country’s current productive capabili-
ties. it is calculated by adding the products in which the country
does not have comparative advantage, weighted by their proximity
to the product in question.

DIVERSITY (k) is a country characteristic. It is the number of pro-
ducts that a country exports with comparative advantage.

ECONOMIC COMPLEXITY INDEX (ECI) is a country characteristic.
It is a measure of how diversi ed and complex a country’s export
basket is. It is calculated as the mathematical limit —or eigenvec-
tor- of a measure based on how many products a country exports
and how many other exporters each product has.

OPPORTUNITY VALUE is a characteristic of a country. It measures
how well a country is positioned in the product space by calcu-
lating the distance of the country to the products it is currently
not exporting with comparative advantage, weighted by the com-
plexity value of each product. This number is higher for countries
that are closer to more products and to products that are more
complex.

OPPORTUNITY GAIN is a characteristic of a country—-product pair.
It measures how much the Opportunity Value of a country will
change if the country develops the capacity to export the product
in question with comparative advantage.

PEOPLEBYTE is more than one personbyte. It needs to be embed-
ded in an organization or network.

PERSONBYTE is the maximum amount of productive knowledge
that an average person can hold.

PRODUCT COMMUNITY is a product characteristic. A product be-
longs to a community if it is closer to the other members of the
community than it is to products outside of the community.

PRODUCT COMPLEXITY INDEX (PCl) is a product characteristic. It
is a measure of how complex a product is. It is calculated as the
mathematical limit of a measure based on how many countries
export the product and how diversi ed those exporters are.

PROXIMITY is a characteristic of a pair of products. It measures the
minimum probability that a country exports product 1 given that it
exports product 2 or vice versa.

REVEALED COMPARATIVE ADVANTAGE (RCA) is a characteristic of
a country-product pair. It is calculated as the ratio of the share of
a product in a country’s export basket to the share of that product
in world trade. A country has RCA greater than 1 in a certain prod-
uct if that product represents a larger share of its exports than of
world exports.

UBIQUITY (k ) is a product characteristic. It measures how many
countries export a given product with comparative advantage.
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“A map does not tell people where to go, but it does help them determine
their destination and chart their journey towards it. A map empowers by
describing opportunities that would not be obvious in the absence of it.

If the secret to development is the accumulation of productive knowledge,
at a societal rather than individual level, then the process necessarily requires
the involvement of many explorers, not just a few planners. This is why the
maps we provide in this Atlas are intended for everyone to use.”

http://atlas.media.mit.edu
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